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As reflected in the WWF Living 
Planet Report, humanity is nearing 
the use of 1,6 planets. This means, we 
are living and doing business with a 
growing deficit, as it takes the earth 
one year and six months to replenish 
what we use in a year. By taking more 
from our ecosystems and natural 
processes than can be replenished, we 
are jeopardizing our future. 

Nature conservation and sustainable 
development go hand-in-hand. 

(PRE)SERVING OUR NATURAL CAPITAL
Just as easily as taking one’s next breath without giving it a second thought 
that the very air you breathe is provided, reverted, and replenished 
by nature, so do the current models of business too often thwart our 
understanding of just how connected business is to the environment.

Stronger Together: Changing the nature of business
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They are not only about preserving 
biodiversity and wild places, but 
just as much about safeguarding 
the future of humanity, our well-
being, economy, food security and 
social stability. Nature is in fact 
the determinant of any business 
environment and can no longer be 
viewed as an externality and remain 
unconsidered and un-priced.

Ultimately though, nature is priceless. 
However it is not valueless, and there 
are now many studies around the 
world which have tried to calculate 
natural capital in financial terms. 
So, for example it is calculated that 
avoiding greenhouse gas emissions 
by conserving global forests would be 
worth US$3,7 trillion, or that insect 
pollination is worth US$190 billion 
a year to global agricultural output. 
A report published in April 2013 by 
the TEEB for Business Coalition, 
Natural Capital at Risk: The Top 100 
Externalities of Business, estimates 
the world’s primary production and 
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http://awsassets.wwf.org.za/downloads/wwf_lpr2014_low_res.pdf
http://awsassets.wwf.org.za/downloads/wwf_lpr2014_low_res.pdf
http://www.trucost.com/published-research/99/natural-capital-at-risk-the-top-100-externalities-of-business
http://www.trucost.com/published-research/99/natural-capital-at-risk-the-top-100-externalities-of-business
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processing sectors are responsible 
for ‘environmental externality’ 
costs totalling a staggering 
US$7,3 trillion annually.

Each year, our planet’s complex 
land and water systems – a natural 
living infrastructure – produce up to 
$72 trillion worth of free goods and 
services essential to a well-functioning 
global economy. Though measuring the 
financial value of this infrastructure 
is not impossible, these benefits are 
not typically bartered and sold in 
the marketplace, so their value is 
exceedingly hard to price on corporate 
or government financial statements.

Yet by doing so, businesses can begin 
to identify risks and opportunities, 
begin to truly (re)think, strategize, 
plan, and operate within an equitable 
framework of a triple-bottom line, 
(pre)serving our natural capital, 
and in so doing, even begin to 

expand the boundaries of their 
business models.

We provide in this Business Report, 
examples of an ever growing 
understanding from business of the 
dependencies it has on natural capital, 
the risks and opportunities associated 
with this relationship and their real 
value that still remains when working 
with nature. There is no doubt that 
the rules of the game are changing 
and those businesses that fail to adapt 
in a world of increasingly scarce 
resources will first stand to lose 
competitiveness as these resources’ 
value is realised through tighter 
regulation, consumer choice and 
limited supply. For businesses to be 
viable in the long term the ecosystems 
and resources they depend on must be 
secured and maintained.

By working with business, WWF 
looks to change behaviour and drive 
conservation results that would be 
impossible otherwise. Partnerships 

are both key to your business success 
and in achieving a vision of stopping 
the degradation of our planet’s 
resources, building a future in which 
people live in harmony with nature.

Our partnerships are about:

Connecting: People 
and organisations with 
complementary expertise

Leading: Experienced science and 
sustainability expertise, convening 
and challenging – inspiring 
global impact

Interlinked: Custodians of all 
interdependent forms of capital

Solution-focused: Bridging 
finance, resources, supply 
chains and stakeholders with 
environmental, social and economic 
sustainability objectives

Continued from page 1

PRESCIENT LIVING PLANET fUNd: 
IN COLLAbORATION wITh ANd SUPPORTEd by wwf
The WWF supported Prescient Living 
Planet Fund has a clear objective to 
deliver sustainable long-term capital 
growth for its investors within a 
framework that works towards the 
protection of the natural environment 
over the long term. This is achieved 
through the collaboration, combined 
capacity and expertise of Prescient 
Management Company, the 
World Wide Fund for Nature 
(WWF) and other industry specialists 
including Investment Solutions. 

The Fund is predominately invested 
in South African markets through a 
well-diversified portfolio in a broad 
range of asset classes including 
equities, bonds, cash and property 
and is compliant to Regulation 28 of 
the Pensions Funds Act. 

The investment process integrates 
environmental sustainability 
principles, and the protection of 
the natural environment is a key 

objective. This implies that certain 
investment exclusions, constraints 
or preferences will apply to the 
investment universe, especially in 
areas impacting climate change, water 
resources and biodiversity.

Environmental parameter examples
Non investable / exclusions

• Radio-active materials and 
nuclear energy

• Pure coal-mining companies

• Illegal species trade

• Animal testing for cosmetic 
purposes

Constraint / restrictive 
investment

• Fossil fuel production and extraction

• Acid Mine Drainage water impact

• Direct investment in tobacco 
companies

Suitable for investors who:
• seek a moderate risk profile and 

long-term capital growth with a 
typical investment horizon of five 
years or longer.

• want their assets to be invested in 
a way that has a positive impact 
on the environment and avoid 
areas that destroy the natural 
environment.

• require retirement fund compliance 
and those who seek fund volatility 
to be less than that of a pure 
equity fund. 

For more information please 
email Cerin Maduray at 
cmaduray@wwf.org.za

mailto:cmaduray%40wwf.org.za?subject=Prescient%20Linving%20Planet%20Fund
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TEN yEARS Of ExCELLENCE  
IN bOOSTING bLACk RhINO NUmbERS
Celebrating 10 fruitful years, the 
Zululand Rhino Reserve, a 25 000ha 
game reserve in northern KwaZulu-
Natal has been so successful that it 
is preparing to relocate black rhino 
calves to boost future populations.

In fact, in 2016 four black rhino 
from the reserve will become part 
of a new founder population – the 
11th of the WWF Black Rhino Range 
Expansion Project (BRREP).

The game reserve became the 
second partner site of BRREP 
in 2005, amalgamated from 19 
different properties to become a 
haven for black rhino – a number 
that has grown to 35.

WWF is building resilient 
rhino populations via biological 
management to grow new black 

approach to tackling the poaching 
crisis. These funds are instrumental 
in achieving the five-point strategic 
framework to address the issue and 
combat the threats to rhinos 

1. Boosting rhino numbers

2. Benefitting communities around 
rhino reserves

3. Breaking illegal trade networks

4. Building bridges and working 
together across borders

5. Bursting the bubble of demand 
in Asia

The WWF Global Network is also 
working to address rhino challenges 
and improve the conservation of 
the species on other African rhino 
range states through its African 
Rhino Programme.

rhino populations and supporting 
the security of key donor 
populations through BRREP.

Dr Jacques Flamand, BRREP 
project leader, said the commitment 
and passion for conservation 
demonstrated by the owners of the 
Zululand Rhino Reserve is what has 
driven its success.

Since BRREP’s inception in 2003, 
10 new populations have been 
relocated to new sites where they 
can breed new populations. So far, 
160 black rhino have been relocated 
with more than 60 calves on 
project sites.

HSBC’s kind contribution towards 
the National Rhino Programme over 
the past three years has been critical 
in implementing this innovative 
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SO, COP21 hAPPENEd…
whAT NOw? 

To take advantage of this 
opportunity to lead in 
our national transition 
to a low carbon economy, 
please contact Louise Naude 
lnaude@wwf.org.za or visit: 
http://sciencebasedtargets.org

opportunities or risks, and take a 
considered view on whether there are 
advantages to proactively reorienting 
their strategies and operations. 
Moreover, with the writing on 
the wall, it is clear that corporate 
activities that involve assessing and 
reducing carbon emissions should be 
high on the agenda, and are critical to 
providing the necessary impetus for 
a global transition. With this in mind, 
WWF international in partnership 
with the Carbon Disclosure Project, 
UN Global Compact and the World 
Resources institute has launched a 
new programme designed to assist 
partners in managing this transition 
and identifying company-level risks 
and opportunities. 

The Science-Based Targets 
approach allows your company to 
set carbon targets in a way that 
accommodates rather than constrains 
growth, using sector-specific 
methods and benchmarks. Within 
the context of what science requires 
to keep global warming below 2˚C, 
various target setting methodologies 
allow companies to explore the 
impacts of sector trends and 
differences between developed and 

On 12 December 2015, in Paris, all 
196 countries of the United Nations 
finally agreed on a single global 
agreement to combat climate change. 
After 21 years of negotiation the 
Paris Agreement finally offers a fairly 
comprehensive agreement that calls 
on all countries to take appropriate 
action to combat climate change. 
However, as with any compromise 
agreement much room is left for 
interpretation and much more work 
remains to be done.

The agreement firmly commits 
governments to act collectively to 
keep warming well below 2 degrees 
Celsius above pre-industrial levels 
and to make their best efforts to limit 
warming below 1.5 degrees Celsius. 
However, the pledges of domestic 
actions that each country will take 
to reduce greenhouse gas emissions, 
and to adapt to the impacts of 
extreme weather and changing 
weather patterns, fall far short of 
the stated temperature objective. 
The most generous estimates of the 
efficacy of pledged actions leave 
the world on track for 2.7 degrees 
Celsius of warming by 2100. More 
cautious projections put eventual 
global warming at above 3 degrees 
Celsius by 2100, and even higher by 
the middle of the next century. If we 
are to avoid catastrophic levels of 
climate change, citizens, businesses 
and civic organisations will have to 
work domestically to demonstrate 
that much more ambitious efforts 
are achievable.

South Africa’s signature of the 
agreement binds the nation to 
stabilise carbon emissions by 
2025, and to gradually draw down 
emissions starting in the following 
ten years. Government and business 
are collaboratively working on 
‘carbon budgets’, the draft Carbon 
Tax Bill is up for comment, and 
the global economy is swinging 
in a lower-carbon direction. A 
lower carbon economy will require 
companies to be alert to the 

developing economies. Furthermore, 
understanding a methodological 
basis for setting science based targets 
will be invaluable in the carbon 
budget conversation. 

At present, Woolworths 
and Pick n Pay are the first 
South African companies to join 
114 companies globally by signing 
up to the Science-Based Targets 
programme, and are currently in 
the process of developing relevant 
targets. Several other companies have 
expressed interest in the programme, 
and WWF aims to facilitate its 
uptake by a significant number of 
partners over the next few years 
to demonstrate that South African 
companies take the issue and impacts 
of global climate change to heart. 
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TEChNOLOGy IN A SEA Of ChANGE: dIGITAL PROGRESS  
IN ThE bUSINESS Of RECORdING fISh CATChES 

“The Integrated Monitoring System 
(IMS) makes it easy for us and the 
fishers to compare information, 
especially when the fisher is in 
possession of a smart phone,” 
she added. 

Monitors currently still use paper-
based forms when the boats land 
and capture the day’s work on the IMS 
tablets later on. 

They are keen to have the IMS 
adopted by the DAFF Small Scale 
Directorate, as it would be easier 
to capture fishers landings data, 
providing real-time information.

On the other hand small-scale fishers 
with interim relief and commercial 
permits are slowly getting used to the 
mobile phones to record their catches. 
They prefer using smart-phones as it 
allows them to keep their own records 
whilst sharing collective information 
with the monitors. 

They can also capture what they see 
out at sea and share pictures with 
other fishers.

Mobile technology is changing the 
way small-scale fishers are handling 
their business in the Overstrand 
area of the Western Cape. Using the 
ABALOBI mobile application (app) 
to record catches will soon become 
a common feature for the fishermen 
in the Kogelberg area. Abalobi 
(IsiXhosa for fisher) is an open source 
app, currently in development (pilot 
phase), designed to cover all aspects 
of small scale fisheries governance. 

In 2015 WWF-SA and Vodacom 
partnered with the University 
of Cape Town (UCT) small-scale 
fisheries research unit and funded 
the development of the ABALOBI 
prototype. This project is aimed at 
collating important ecological and 
socio-economic information that will 
help the development of small scale 
fisheries. The Kleinmond harbour 
is a WWF-SA pilot site for the small 
scale fisheries policy and is one of five 
coastal communities that are piloting 
the use of ABALOBI led by Dr Serge 
Raemaekers of UCT.

The ABALOBI project primarily aims 
to upgrade the fallible paper-based 
data collection system to a web-based 
spatial information system, enabling 
small-scale fishers to capture and 
link relevant fisheries information 
to regulators. Several additional 
management development modules are 
being advanced and the next module 
will be a market module that will 
link small scale fishers to the market 
through the mobile application. 

In Kleinmond, four monitors and three 
fishers have been using the ABALOBI 
system and app since the start of the 
2015 West Coast rock lobster season 
last December. Catch monitors have 
found using the tablets more efficient 
and effective than paper documents. 

Monitor, Zalisidinga Humphrey 
Kondlo, said the tablet is better, 
with less worry about losing paper 
work and saving time and resources 
with supervisors having to pick 
up documents. 

Thelisa Mqoboka, WWF-SA’s local 
coordinator working with the fishers 
and monitors said: “There are a few 
changes or corrections that still need 
to be made and both the fishers and 
the monitors are engaging positively 
with us. The project is in its pilot stage 
and is brand new in South Africa… 
it will take time for us to see 
comprehensive take-up, followed by 
concrete positive results.” 
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Monitoring catch data when the boats land

IN kLEINmONd, fOUR 
mONITORS ANd ThREE 

fIShERS hAVE bEEN 
USING ThE AbALObI 

SySTEm ANd APP SINCE 
ThE START Of ThE 2015 

wEST COAST ROCk 
LObSTER SEASON. 
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dRIVING ChANGE  
IN yOUR SUPPLy ChAIN

Think about a cabin in the woods, 
paper, bottle corks, guitars, furniture, 
cellphone cases, pencils, toilet seats, 
milk cartons, car seats, bowling alley 
lanes, and even dinner sets…

What do these items have in common? 

It might strike you by surprise, but all of 
these products and thousands more are 
all made from trees or the by-products 
of the use of wood. Would you have 
believed that we get so much from trees?

When you give it a bit of thought it 
becomes apparent that forests impact 
our daily lives in more ways than we 
can begin to imagine. 

On a personal level, just think of how 
forests have affected your life today: 
Have you had your breakfast? Read 
a newspaper? Switched on a light? 
Travelled to work in a bus or car? 
Made a shopping list? Got a parking 
ticket? Blown your nose into a tissue? 
Somewhere, somehow one or more 
activities that make up your day 
directly or indirectly involve forests. 
Some are easy to understand – fruits, 
paper and wood come from trees. 
Others are less obvious – by-products 
that go into everyday items like 
medicines, cosmetics and detergents. 

The reality is, from the air we breathe 
to the wood we love, human beings are 
heavily dependent on forests and the 
products and services they provide. 
Forests provide habitats to diverse 
animal species; they form the source 

of livelihood for many different human 
settlements; they offer watershed 
protection, timber and non-timber 
products, and various recreational 
options; they prevent soil erosion, help 
in maintaining the water cycle, and 
check global warming by using carbon 
dioxide in photosynthesis. 

Yet we are losing forests. Over the 
past 50 years, about half the world’s 
original forest cover has been lost, 
mainly because of unsystematic use of 
its resources. When we take away the 
forest, it is not just the trees that go. The 
entire ecosystem begins to fall apart, 
with dire consequences for all of us.

Deforestation is an urgent 
environmental issue that jeopardizes 
people’s livelihoods, threatens species, 
and intensifies global warming. Forests 
make a vital contribution to humanity 
and are critical to mitigating climate 
change, but their full potential will only 
be realized if we halt deforestation and 
forest degradation.

WWF understands the threats facing 
forests today, but trying to prohibit 
the use of forest resources isn’t a 
viable solution.

Responsible forest management is 
an important solution and a credible 
system of certification can ensure the 
sustainable management of these vital 
resources. WWF considers the Forest 
Stewardship Council (FSC) to be 
the best certification system to ensure 
environmentally responsible, socially 
beneficial and economically viable 
management of forests. 

WWF therefore recommends the FSC 
system to consumers, forest managers, 
policymakers and businesses.

FSC Marketplace is a business to 
business platform that connects 
sellers to buyers of FSC certified 
products and materials. This online 
resource is a database and one-stop 
shop of FSC certified raw materials 
and manufactured products.

It doesn’t matter the industry that you 
are in, be it retail, packaging, services, 
construction, or printing (just to name 
a few), you’ll be able to find products 
you need in the FSC marketplace.

Like UPM, SAA, SAPPI, Mondi and 
a host of corporates in South Africa, 
we encourage you to take action, 
consider the impact of your operations 
and your procurement needs on 
our forests.

Look towards a green procurement 
strategy and actively promote 
FSC certified.
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SECURING SEAfOOd SOURCES  
ThROUGh SUSTAINAbLE SUPPLy ChAINS

RfA hIGhLIGhTS (2009-2015)

development of two very important 
industry mechanisms that play a 
leading role in facilitating change 
in key fisheries through market-
based incentives.

Firstly, to encourage responsible 
sourcing, WWF-SA developed the 
WWF-SASSI Retailer/ Supplier 
Participation Scheme in 2008 as a 
means to engage national retailers, 
restaurant franchises, hotel groups 
and key suppliers to help drive 
transformation in source fisheries 
and fish farms. This is mainly 
achieved by conducting operational 
assessments with these companies 
to help them identify the major 

In South Africa, increasing 
consumer and retailer awareness of 
environmental and sustainability 
issues has resulted in increasing 
demand for environmentally friendly 
and sustainable seafood products. 
This has largely been as a result of 
the growing traction by the Southern 
African Sustainable Seafood Initiative 
(WWF-SASSI), a consumer focussed 
awareness project that WWF South 
Africa (WWF-SA) launched with key 
networking partners in 2004.

Recognising that this growing 
market represents a very powerful 
force in shaping what happens out 
at sea, WWF-SA has catalysed the 
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sustainability risks and opportunities 
in their seafood operations. WWF-
SA then collaborates with these 
companies to develop and implement 
solutions to address the key seafood 
sustainability challenges that they 
face. A vital component of this 
process is for the companies to 
make measurable and time-bound 
commitments to sustainable seafood 
which in turn creates the necessary 
incentives for source fisheries and 
fish farms to change. The progress 
of these companies towards their 
commitments has been tracked 
through the WWF-SA “Sea Change” 
report of 2014 and the subsequent 

R3,5 mILLION
Approximate funding secured 23

fishing industry 
projects completed 
or in the pipeline

610
Educational posters 
placed on fishing 
vessels

24
Seabird mitigation Plans 
developed for 24 vessels

11
fishing associations 
that have developed or 
committed to developing 
a responsible fisheries 
code of conduct using the 
RfA template 1 000+

fishing industry 
stakeholders trained

http://awsassets.wwf.org.za/downloads/sassi_participants_report_web.pdf
http://awsassets.wwf.org.za/downloads/sassi_participants_report_web.pdf
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SECURING SEAfOOd SOURCES  
ThROUGh SUSTAINAbLE SUPPLy ChAINS continued
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“Waves of Change” report in 2015. 
The companies that have made 
public commitments to sustainable 
seafood through the WWF-SASSI 
Retailer/ Supplier Participation 
Scheme are I&J, John Dory’s, 
Pick n Pay, Food Lover’s Market, 
Woolworths, SPAR Group, Sun 
International, Ocean Basket and 
Breco Seafoods. Together these 
nine companies, with guidance from 
WWF-SA, are playing a leading role 
in transforming the landscape of the 
local seafood market.

Secondly, WWF-SA initiated the 
formation of the Responsible 
Fisheries Alliance (RFA) in 2009 
with some of the key commercial 
fisheries stakeholders in South 
Africa. This world-first alliance 
between fishing companies and 
environmental NGOs has since 
implemented a number of important 
projects to address environmental, 
social and economic challenges facing 
the development of a responsible 
fishing sector and transparent 
seafood supply chain in South Africa 
while influencing policy and fishery 
governance. The RFA facilitates 
the pooling of limited resources 
between members, increases 
efficiency and allows for a more 
coordinated and strategic response 
to optimise opportunities presented 
by fishery certification bodies 
such as the Marine Stewardship 
Council (MSC). It also allows for the 
sharing of complementary skills and 
competencies of the organisations 
belonging to the RFA and provides a 
highly responsive mechanism for the 

ThE SOUTh AfRICAN SEAfOOd SCENE AT A GLANCE
wwF’s Southern african Sustainable Seafood initiative 
(wwF-SaSSi) was established to raise consumer awareness 
of seafood sustainability issues. at the time the topic was 
not a relevant priority for South african retailers, nor their 
suppliers, and no retailers were taking a public stand to source 
sustainable seafood.

2004

after the first wwF-SaSSi list was published in 2005, there 
was an iconic activation by celebrity chefs at the two oceans 
aquarium in Cape town where a diver pushed a shopping trolley 
through the predator tank to create public awareness around 
seafood sustainability issues.

2006

to encourage responsible seafood sourcing in response to 
increasing public awareness of wwF-SaSSi, wwF South 
africa (wwF-Sa) saw the need to work more closely with 
seafood retailers and suppliers towards seafood market 
transformation. the wwF-SaSSi retailer/ Supplier Participation 
Scheme was created to engage with national retailers and 
restaurant franchises, together with their suppliers, to help 
incentivise and drive positive change in source fisheries and 
fish farms. this scheme forms part of wwF-Sa’s Sustainable 
Fisheries Programme.

2008

For the first time in South africa, six of the wwF-SaSSi 
participants sustainable seafood targets have come to term – 
including i&J, John dory’s, Pick n Pay ,Fruit & Veg City/ Food 
lover’s market, woolworths, and SPar Group – an exciting 
milestone for seafood market transformation in the country. this 
was also the year where wwF-SaSSi’s largest consumer driven 
campaign to date, titled #SaSSistories, came to a close. this 
campaign ran from June 2015 to early 2016 to promote wwF-
SaSSi participant commitments to sustainable seafood and 
encourage seafood lovers to speak up, and ask their seafood 
suppliers, retailers and restaurants what they are doing about 
their seafood sustainability.

2016

Four of the six major national South african retail groups – 
Pick n Pay, Fruit & Veg City/ Food lover’s market, woolworths, 
and SPar Group – are actively working to address seafood 
sustainability within their operations. key seafood suppliers i&J 
and Breco Seafoods have also made commitments to sustainable 
seafood as well as three major restaurant and hotel franchises 
– John dory’s, Sun international and ocean Basket. together 
these nine companies form the core of the wwF-SaSSi retailer/ 
Supplier Participation Scheme.

2014

Pick n Pay became the first retailer on the african continent 
to publically commit to transforming the sustainability of their 
seafood operations. 2011

development and implementation of 
priority projects. The organisations 
that form the RFA are WWF-SA, 
Oceana Group, Viking Fishing, 
Sea Harvest, I&J, BirdLife South 

Africa and Pioneer Fishing. These 
seven like-minded organisations 
work together to ensure that healthy 
marine ecosystems underpin a robust 
seafood industry in southern Africa.

http://awsassets.wwf.org.za/downloads/participants_report_web.pdf
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ShINING A LIGhT fOR ChANGE  
ON EARTh hOUR

Earth Hour. That’s all you need to hear to conjure up memories of 
solidarity in the dark and commitment to change. It grows every 
year, and every year more and more people, businesses and gov-
ernments heed the chorus for change by altering their everyday 
actions and operations to take the lead on climate change.
At 8:30pm on Saturday, 19 March 
2016, hundreds of thousands around 
the globe came together to take 
positive action for the planet in the 
world’s largest grassroots movement 
for the environment, Earth Hour.

This year’s campaign themed “Shine 
a Light on Climate Action” called 
on everyone to commit to small 
actions that collectively translate 
into a lasting impact for our planet. 
Everyone, man, woman and child 
can be a climate champion and bring 
neighbours, friends, family, staff, 
customers and community into 
the fold.

Now in its 10th year, Earth Hour 
has grown from a symbolic event 
to a global movement committed 
to practical action. Its deepest 

impacts are beginning to reveal 
themselves through the day-to-day 
efforts of individuals, businesses 
and governments. On the back of 
the agreement reached at the COP21 
climate change negotiations, Earth 
Hour was even more important this 
year, providing inspiration to follow 
through on commitments made at the 
negotiation table.

Earth Hour makes action easy. At 
earthhour.org.za you will find a host 
of inspiring and simple daily actions 
that anyone can do to make a positive 
contribution beyond the hour.

Some prominent South Africans chose 
to set the example by committing to 
shining the light on climate change. 
Local rapper ProVerb pledged to 
take shorter showers in order to 

conserve water while 5FM presenter 
Catherine Grenfell committed to 
teaching her children about recycling. 
Businesswoman Lorna Maseko 
pledged to ‘go local’ when buying her 
greens and Proteas fast bowler Dale 
Steyn pledged to use power wisely.

With corporate partners, WWF works 
to empower communities; promote 
a transition to renewable energy; 
help businesses cut emissions, keep 
deforestation out of their products 
and go green; promote investment 
in renewables and achieve climate 
targets with government. Many of 
our partners have showed they mean 
business through their actions for 
climate change.

South African Airways (SAA) 
is pioneering the critical role that 
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ShINING A LIGhT fOR ChANGE  
ON EARTh hOUR continued

Translating Travel into conservation

airlines play in responsible practices 
by becoming the first ever airline 
to enter into an agreement with the 
Forest Stewardship Council. This 
means they are letting passengers 
play an active role in saving the 
world’s forests by flying SAA. To 
become FSC certified, companies 
are put through a rigorous set of 
standards and criteria that promote 
responsible forest management in 
its processes. SAA has also been 
the first airline with the foresight 
to turn its gaze to biofuels as a 
member of the Roundtable on 
Sustainable Biomaterials.

Other businesses, inspired by Earth 
Hour, are also heeding the call to 
become climate champions.

It was during Earth Hour 2012 that 
Sanlam noticed the dramatic impact 
a mere hour could make. Using the 
momentum as a springboard, they 
adapted internal practices to reach 
a 20% reduction in their electricity 
usage. They then set about reducing 

the amount of time air-conditioners 
were left on and non-essential lights 
were turned off overnight.

WWF-SA’s partnership with 
Pick n Pay has borne fruitful gains 
through the company’s commitment 
to the Southern African Sustainable 
Seafood Initiative. They became 
the first retailer in Africa to make a 
sustainable seafood commitment by 
adopting a new supplier procurement 
guideline and revising its labelling. 

Mondi Group has invested in more 
energy efficient recovery and biomass 
boilers, and increased the use of 
by-products from its pulp production 
process. This approach has helped 
Mondi to reduce its CO2 emissions 
per tonne of saleable production by 
around 29% over the past decade, 
with an overall electricity self-
sufficiency of over 97% across its pulp 
and paper mills

South African Breweries 
has saved about 23 million litres 
of water – enough to fill 10 000 

Olympic-sized swimming pools – by 
adapting its operations. The Better 
Barley, Better Beer programme 
is based on guidelines for better 
farming practices. By irrigating more 
efficiently, farmers save on their 
electricity costs and usage – making it 
another environmental win.

It’s not only big business committing 
to leading the charge for lasting 
climate solutions. The City of Cape 
Town was crowned Global Earth 
Hour Capital 2014 for its Earth 
Hour City Challenge. Cape Town 
took the lead in demonstrating how 
city strategies can solve other social 
problems, including food, energy and 
water security.

There’s no such thing as actions 
too small to make a difference. 
Let’s commit to water-wise choices. 
Let’s commit to greening our diets. 
Let’s commit to energy efficiency and 
let’s pledge to cut down on our waste. 
Most of all, let’s commit to a healthy, 
thriving planet.

dONATE yOUR VOyAGER mILES ANd GIVE wwf wINGS. 
As an SAA Voyager member, you can support WWF’s environmental 
work without it costing you a cent.

SAA Voyager members can donate their air miles to WWF.

This helps to free up highly valued funding for injection directly into 
conservation work.

SAA Voyager members have helped raise more than 12 million miles over 
the past two years in support of the conservation work of WWF. 

Through their active participation and generosity, more than R600 000 has 
been saved in travel costs – reducing the operational budget of WWF, meaning 
more resources can be ploughed directly into our critical conservation 
work. Not only can we do more with less, we can do more because we can 
engage more. 

All Voyager Miles are redeemed for travel purposes allowing us to be more 
active in and across South Africa focusing on priority projects such as fighting 
rhino poaching, promoting the better management of our country’s water 
resources and nurturing a new generation of leaders for the environment.

donating your miles to wwf is 
easy and makes cents and sense.
Step 1: Log into your 
Voyager account

Step 2: Choose Voyager 
Shopping and Donate Miles

Step 3: Under Target Account, 
select WWF and make 
your donation
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NETwORk 
PARTNERS

Visit the product catalogue at 
http://www.boland.co.za/WWF/
products/

Keep a look-out for our 
next range of Business 
Network opportunities, 
or contact Virginia on  
vstyer@wwf.org.za if you 
would like to initiate or 
host an event.

Leveraging and sharing inter-dependent forms of intellectual capital 

Innovative licencing partnership introduces more ways to support wwf-SA
Sustainability strategies and 
sustainability journeys are 
ever growing and unfolding as 
organisations continue to explore 
ways in which their practices, 
products and services, and business 
requirements need to be conducive 
to not only address negative 
concerns regarding environmental 
impact, but actually provide for 
positive impact.

In a forward thinking initiative, 
WWF-SA and Boland Promotions 
have entered into a licensing 
agreement for the production of co-
branded merchandise sourced and 

made from eco-friendly materials 
suitable for the office, home or school.

Boland Promotions is a highly 
regarded corporate promotional 
clothing and product supplier with 
over 25 years of experience – now 
harnessed to the benefit of the planet.

Through this partnership WWF-SA 
can offer co-branded merchandise 
to corporate companies across 
South Africa.

The income generated through the 
sale of these products goes towards 
funding current programmes and 
projects spear-headed by WWF 

and facilitating the introduction of 
new initiatives.

By procuring your corporate promotional 
products from this range, both the WWF 
and the environment are supported.

“I thoroughly enjoyed the insightful, dynamic and interesting 
WWF breakfast and found the format powerful as it was informal 
enough to feel at ease but also coordinated and structured enough 
to facilitate sharing, discussion and seriousness. It really was well 
put together, thank you so much! These are valuable opportunities 
for business to take up – everyone can benefit from using the 
insights in their business and areas of influence; it is neither too 
time consuming nor out of the way and it also does not come at 
a fee,” said Andre Harms, Ecolution.

With one of worst droughts 
experienced in 30 years gripping the 
entire country and showing impact 
on various industries and individuals, 
the issue of water and our economy 
was at the heart of the dialogue.

Never before has it been more 
acknowledged that water risk is the 
number one risk facing businesses. 
With South Africa being a water 
scarce country, businesses are not 
only seriously considering issues of 
water risk, but are defining those risks 
(see WWF Water Risk Tool), exploring 
new and innovative ways to operate 
to mitigate an overuse and wastage 
of this critical resource, and truly 
leading when stewarding a collective 
response to catchment protection and 
securing our water source areas.

WWF places enormous importance 
on the value we derive from 
interactions with our Corporate 
Network Partners and supporters.

The most valuable aspect of these 
interactions is the shared learning 
that takes place when partners 
get together to engage around the 
experiences and insights gained from 
their sustainability journeys.

In the last quarter of 2015, WWF 
hosted three Business Network 
events in Cape Town, Durban and 
Johannesburg, facilitated by Dean 
Muruven, Manager: Water Source 
Areas at WWF-SA.
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CONSERVING ThE VITAL wETLANdS  
Of OUR wATER-STRESSEd COUNTRy

is of paramount importance to secure 
what limited water resources we 
have,” says WWF MWP programme 
manager Dr David Lindley. 

The work of the WWF MWP is 
particularly relevant to the 2016 
World Wetlands Day theme: 
“Wetlands for our Future: Sustainable 
Livelihoods”, that was selected to 
demonstrate how wetlands are tied to 
the future well-being of humanity and 
their relevance in achieving the UN’s 
new Sustainable Development Goals.

The WWF MWP started in 1991 as a 
joint WWF South Africa and WESSA 
wetland conservation proposal that 
was successfully implemented by 
KZN Wildlife for five years before 
a decision was taken to expand it 
nationally. The first funders were 
SAB and Rennies Freight, followed 
five years later by international 
packaging and paper group Mondi 
that has now been the programme’s 
corporate sponsor for a full 15 years. 

A facilitator of wetland and freshwater 
stewardship rather than implementer, 
the programme currently has six 

full-time staff members and one 
part-timer. 

The WWF MWP played a key role in 
initiating the government’s Working 
for Wetlands programme in 2000. 
This programme alleviates poverty 
by using previously unemployed 
people to rehabilitate degraded 
wetlands, thereby also securing 
water and maintaining biological 
diversity. Overall, the government has 
committed about half a billion rands 
to Working for Wetlands, creating 
around 2 000 jobs each year. 

The WWF MWP provided direct 
guidance and support for Working 
for Wetlands until 2006. Since then, 
it’s had a focus shift. Now, it works in 
major catchments with industries that 
have traditionally impacted wetlands 
and water resources, like sugarcane 
production and forestry, using its 
new “landscape” approach to water 
stewardship. 

This is aimed at strengthening 
the resilience of the freshwater 
ecological infrastructure in these 
catchments through creating a 

Internationally, World Wetlands 
Day has been on the environmental 
calendar since 1997, and this year 
South Africa had an added reason to 
be part of the celebrations. A major 
programme, the WWF-Mondi 
Wetlands Programme (WWF 
MWP) that helps conserve the 
vital wetlands of our water-stressed 
country, is celebrating its silver 
anniversary. As one of South Africa’s 
longest running privately funded 
ecological conservation programmes, 
over the past 25 years it has helped 
move wetlands conservation to 
the main stage of the country’s 
conservation efforts. 

Globally, wetlands make vital 
contributions to people’s well-being 
and economic growth through 
activities like farming, fishing, 
tourism and water provision. They 
host a rich biodiversity, protect 
coastlines, prevent flooding and act 
as natural sponges that store water, 
releasing it slowly over. 

Wetlands store carbon dioxide, 
thus slowing the impact of climate 
change. But despite providing these 
vital ecological goods and services, 
wetlands are still often abused. 
Since the turn of the 20th century, 
some two-thirds of all the planet’s 
wetlands have been destroyed, and 
South Africa has already lost over half 
its wetlands. 

Meanwhile, water stress in our 
country is fast reaching a critical 
point. It’s estimated that the rising 
demand for water will exceed supply 
by 2025 if current usage trends 
continue. So wetland conservation 
has a vital role to play in securing our 
country’s freshwater sources for the 
future, in turn promoting economic 
and social development. 

“In an extremely dry country like 
South Africa, where we are currently 
in the grips of one of the most severe 
droughts our country has ever 
experienced, the wise stewardship of 
wetlands and freshwater ecosystems 

OVER ThE PAST 25 yEARS mwP hAS hELPEd mOVE 
wETLANdS CONSERVATION TO ThE mAIN STAGE Of 

ThE COUNTRy’S CONSERVATION EffORTS. 
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CONSERVING ThE VITAL wETLANdS  
Of OUR wATER-STRESSEd COUNTRy continued
deeper understanding of shared 
responsibilities and shared risks.

Since 2014, its been applying this 
approach in two water-stressed 
catchments – the uMngeni River 
catchment in KZN, home to some five 
million people where some 18% of 
South Africa’s gross domestic product 
is generated, and its neighbouring 
uMvoti catchment. This year, its work 
is being expanded to the uMhlathuze 
catchment at Richards Bay. 

“These catchments are massively 
important,” says Lindley. “Both the 
uMngeni and uMvoti are highly 
stressed in terms of both water 
quantity and quality, and we want to 
improve water security in these 
catchments by working with 
landowners involved in farming – 
particularly sugar, dairy and forestry.”

He explains that the WWF MWP 
works with producers at ground 
level, helping them become better 

stewards of the wetlands, riparian 
areas and rivers on their properties, 
and encouraging the implementation 
of water stewardship beyond farm 
and sector boundaries. “We want 
water resources to be managed across 
physical boundaries, so that this isn’t 
just the responsibility of the farmer 
or the landowner, but that of everyone 
involved in the value chain who all 
need to accept responsibility for the 
sustainable use of water in these 
production areas,” he says. 

Because the landscape approach to 
freshwater stewardship requires 
staff with skills in the social sciences 
discipline, staff training and capacity 
building has been a critical part of 
WWF MWP in recent years. The 
programme has also run successful 
internships and capacity-building 
projects that have made a significant 
contribution towards growing the 
country’s community of wetland and 
environmental practitioners. 

Themba Vilane, Operations Manager: 
Forestry at Mondi, says that from 
their perspective, the WWF MWP has 
been “very successful” in wetlands 
management and in other areas of 
water stewardship and that Mondi 
is proud to sponsor and support the 
work of the programme. 

“We’ve benefitted from the expertise 
and experience of the WWF MWP 
team in further developing a sound 
approach to water stewardship in our 
forestry operations in South Africa, 
ensuring that our water stewardship 
activities are scientifically based and 
practical to implement.”

Going forward, the WWF-MWP will 
focus on catalysing effective private 
water stewardship. And in the light 
of the current drought in South 
Africa, the WWF MWP’s work on 
water stewardship “has never been as 
pertinent as it is now”, says Lindley. 
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Why we are here

www.wwf.org.za

to stop the degradation of the planet’s natural environment and
to build a future in whic h humans li ve in harmony with natur e.
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PhILANThROPIC GIVING

CAUSE-RELATEd 
mARkETING

SUSTAINAbLE bUSINESS
bUSINESS NETwORkS

Redirecting financial flows to support 
conservation and sustainable ecosystem 
management

Supporting the equitable sharing of 
natural resources, promoting better 
production and responsible sourcing 
of raw materials, encouraging a 
switch to 100% renewable energy and 
away from fossil fuels and protecting 
some of the world’s most ecologically 
important places

Engaging jointly on public policy and 
shared learning

Raising awareness of the need 
to consume more wisely

The changing nature of business
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